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Since age 14, UK born Scott Lang-
ton has been crafting meticulous 
menswear as he sees it and makes 
no apologies for doing so.  His 
career spans over 18 years in the 
business.  Langton has worked in 
design at recognizable brands like 
Russel Simmon’s Phat Farm, Sean 
Combs, and ECKO Unltd.  He has 
also developed creations through 
his own brands like Artful Dodger 
and newer lines; Scott Langton and 
Punk Royal. 

DEVIL IN THE DETAILS: An exclusive interview with designer Scott 
Langton, & editorial featuring his debut 
Fall/Winter 2015 collections. 



Having grown up in the coastal 
town of Bridlington, England, 
where he worked on the harbor 
as a fisherman while going pound 
for pound as a boxer, his love for 
fashion was something he seemed 
to be incessantly attracted to.  “I 
always wanted to be smart,” said 
Langton using the British term 
meaning fashionable and stylish.  
“It’s funny, I had no idea I would 
get into it. But when you’re a kid, 
you either like fashion or you don’t. 
I looked at people on tv and differ-
ent artists and was drawn to what 
they were wearing,” continued 
Langton.  



At age 15 he bought his own sewing 
machine and started making cloth-
ing free hand. “I made some wick-
ed shirts, and all my mates would 
be like ‘where’d you get that shirt 
from?’ They thought I was buying 
them from London,” laughed Lang-
ton. This love for fashion combined 
with an obsession for detail and tai-
loring has stuck with him through-
out the years.  From research to full 
concept, it takes about one year to 
produce a collection in stores said 
Langton.  “There’s quite a lot that 
goes into that final product you see 
in a store. From the work that went 
into drafting the patterns to fabric 
selection and construction. I’ve cre-
ated stuff and dropped it because 
I felt it wasn’t quite right, and if I 
don’t believe in it, it doesn’t go out. 
I’ve done this so many times,” af-
firmed Langton. 

Langton’s casual demeanor and 
pleasant nature seems to mask 
the Willy Wonka like factory one 
would imagine is in his mind, 
equipped with an innate eye for 
design detail and oompa loom-
pas spewing out craftsmanship 
through each piece. “I love mak-
ing clothing with that sense of 
discovery. Its one of those things 
where you get a shirt or item and 
you’re like oh that’s lovely and buy 
it. And then you get home and all 
of a sudden you find something 
on the shirt and you’re like I didn’t 
know I had that detail. You feel like 
you got a lil gift, a lil surprise and 
now its even better,” exclaimed 
Langton.  



With his fall/winter 2015 collec-
tions for the Scott Langton & Punk 
Royal lines, Langton promises that 
sense of discovery entangled with 
traditional techniques in a relevant 
and subtle way but not for gim-
micks. The Scott Langton brand is 
designed for the more sophisticat-
ed shopper boasted Langton. The 
guy who’s not wearing streetwear 
all the time, but wants to wear 
easy tailored pieces combined 
with streetwear elements. “A man 
doesn’t want to be all suited and 
booted all the time. This collec-
tion brings a cool street edge to 
a great tailored story,” said Lang-
ton. Punk Royal on the other hand 
is geared for the risk taker in you, 
filled with more casual and edgy 
pieces.  There’s a refreshing cool-
ness mixed with graphical detail-
ing. “Its avant garde streetwear. A 
lil loud and crazy but you still get 
structure and tailoring,” recount-
ed Langton. 



The lines present the best of both 
worlds with great construction, 
design and fabrics.  They can 
be worn separately or together.   
“The outerwear on both lines are 
just special. On Scott Langton the 
standout for me is the grey pea-
coat - its beautiful.  Cotton sew, 
with the shape of an airplane in 
the back and you wouldn’t know 
it if you didn’t search for it. Equal-
ly great on Punk Royal there’s this 
high collar funnel neck jacket - su-
perb. Photos don’t do them jus-
tice,” boasted Langton.  

There’s a joy that envelopes Lang-
ton as he talks about fashion.  His 
background started in mass pro-
duction, but it’s clear he’s in his 
element now with focus squarely 
on craftsmanship. Langton’s scru-
pulous attention to detail and de-
signing never seem to rest.  For 
all intents and purposes he is the 
devil in the detail and has rated 
both lines a success.  “I go to work 
everyday, excited and feeling like 
I’m going to do some good stuff 
today. I’m truly proud of what I’ve 
done. Both collections are a suc-
cess because I was able to put out 
exactly what I wanted to do.”    


